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OFFICESCAPES
Facing the downturn

Respected for high-quality, content-rich articles, Urban Land magazine covers key trends 
and issues affecting real estate development. Read by ULI’s 30,000 members worldwide, the 
magazine reaches industry professionals interested in residential, retail, office, industrial, 
and resort development; finance and capital markets; economic and market trends; 
sustainability; infrastructure; and planning and design.

Reach The Leaders In Real Estate 
Development And Land Use.

Leaders in the Responsible Use of Land Worldwide
ULI, the Urban Land Institute, is a 501(c) (3) nonprofit research and education organization 
supported by its members. Founded in 1936, the Institute now has members in 95 countries 
worldwide, representing the entire spectrum of land use and real estate development disciplines 
working in private enterprise and public service. As the preeminent multidisciplinary real estate 
forum, ULI facilitates an open exchange of ideas, information, and experience among local, 
national, and international industry leaders and policy makers dedicated to creating better 
places. Members say ULI provides information they can trust and a place where leaders come 
to grow professionally and personally through sharing, mentoring, and problem solving. With 
pride, ULI members commit to the best in land use policy and practice.

ULI’s mission is to provide leadership in the responsible use of land and in 
creating and sustaining thriving communities worldwide.

1025 Thomas Jefferson Street, NW
Suite 500 West
Washington, DC 20007

About the  
Urban Land Institute

Your firm’s financial 
support is critical to  
the mission of ULI
By underwriting a center of study 
and research, you gain actionable 
business advice and unprecedented 
access and insight into issues 
relevant to land use. Participate with 
key leaders, network with your peers, 
and hear from industry experts.

k �ULI J. Ronald Terwilliger Center for  
Workforce Housing

k �ULI Daniel Rose Center for Public 
Leadership in Land Use

k ULI Center for Capital Markets

Join ULI’s 30,000 members 
worldwide
When you join ULI, you receive:

k �A subscription to ULI’s Urban Land 
magazine in print and online

k Annual forecasts and trends reports

k �Access to ULI’s online membership 
directory

k �Personal assistance from ULI’s 
expert staff

k �Discounts on books, conferences, 
and meetings

k �Opportunities to participate in local 
district councils

Visit www.uli.org for an application.

Support the ULI 
Foundation
Corporate contributions to the ULI 
Foundation Annual Fund are used to 
support specific research, education, 
and outreach initiatives of the Urban 
Land Institute. With your support, 
ULI can make a visible difference in 
communities far and wide.

Select your giving level:

k �Leadership Circle ($10,000 or 
more)

k Chairman’s Circle ($5,000–$9,999)

Be Recognized for your  
support of ULI 

what ULI members do

Investment Firms and 
Financial Institutions  14%

Public Officials, Planners, 
and Academics  16%

Architects, Attorneys, 
Consultants, and Other 
Service Professionals  33%

Developers  36% 

Where ULI Members Operate
 93%.  

North America
 17%.
Europe
 15%.

Asia Pacific
 10%. 

Middle East
 10%.

Latin America
 4%.
Africa

ULI Member interests

Residential
Retail
Office

Infrastructure
Hotel
Resort

Capital Markets
Sustainability

Economic Development
Public/Private Partnerships

For More Information, contact

Yasmine Yates
National Sales Manager
Design/Planning/Engineering/Construction
(202) 624-7175 office
yyates@ULI.org

Tom Mitchell
National Sales Manager
Financial/Legal/Accounting Services
(202) 624-7133 office
tmitchell@ULI.org



Why Advertise?
For almost 70 years, Urban Land magazine has 
provided members with insight into land use trends 
and issues, and offered recommendations.
Communicate your brand and service to ULI’s 
constituencies. ULI is a trusted place for knowledge, 
networking, and leadership online and in print.
Now more than ever, advertising gives you a competitive 
edge. Studies have shown that advertising during a down 
economy increases your customers’ awareness and produces 
customer loyalty and a long-term competitive advantage.

January/February

JJ Small-Scale Development
JJ Multifamily Development
JJ Infill Development
JJ Employment Trends
JJ Consumer Preferences & 
Demographic Trends 
JJ 2012 Olympics
JJ Energy Efficiency Regulation 
JJ ULI Emerging Trends in Real 
Estate: Asia Pacific 2011 
JJ Finance: Raising Capital 
during Tough Times 
JJ Regional Spotlight: Pacific Northwest

March/April

JJ Urban Development & Mixed-Use
JJ Affordable/Workforce Housing Development
JJ Sustainable Development
JJ U.S. Government’s Sustainable 
Cities Initiative
JJ Remaking City Economies
JJ Equitable TOD
JJ ULI Emerging Trends in Real 
Estate: Europe 2011 
JJ ULI Europe Capital Markets Forum
JJ Finance: Future of Fannie/Freddie
JJ Regional Spotlight: Spring 
Meeting: Southwest

May/June

JJ Industrial & Office Park Development
JJ Inner-City Development
JJ Seniors’ Housing Development
JJ Energy Efficiency & the Public Sector 
JJ ULI 2011 Infrastructure Report
JJ Public/Private Partnerships
JJ ULI Europe Annual Conference
JJ Finance: Distressed Loans
JJ Regional Spotlight: Midwest

July/August

JJ Commercial & Retail Development
JJ Entertainment Development
JJ Community Development
JJ Surface Transportation Policy
JJ Neighborhood Stabilization Strategies
JJ Parks & Public Space
JJ FDIC Asset Disposition
JJ Finance: New Financial Models/Structures
JJ Regional Spotlight: Northeast, Mid-Atlantic

September/October

JJ Office Development
JJ Hotel Development
JJ Health Care & Life Sciences 
Facility Development
JJ Real Estate & Health Care Legislation
JJ EMEA/Asia Awards
JJ Green Retrofit Financial Strategies
JJ Finance: Bifurcated Investor Market 
JJ Regional Spotlight: Fall Meeting: 
California, West Coast

November/December

JJ Resorts & Recreational Development
JJ Master-Planned Community Development
JJ Historic Preservation/Rehab/Reuse
JJ Stimulus Program & 
Technology/Green Jobs
JJ Integrated Water Management
JJ Emerging Trends in Real Estate: U.S.zz/
Canada/Latin America 2012 
JJ Finance: Industry Restructuring 
JJ Regional Spotlight: Southeast

2-Page Spread plus Bleed
18¼ x 11¹/8

Full Page  
plus Bleed
9¹/8 x 11¹/8

Full Page  
(no Bleed)

8 x 10

1/2 Horizontal
7 5/8 x 4 7/8

2/3 Vertical
5 x 97/8

Four-Color Rates (Gross)
size 1x 3x 6x

2-page spread $ 12,450 $ 11,450 $ 11,000

Full page $ 6,650 $ 6,250 $ 5,650

2/3 page $ 5,750 $ 5,450 $ 4,850

1/2 page $ 4,950 $ 4,650 $ 4,200

Cover Rates (Includes Color)
size 1x 3x 6x

2nd Cover IFC $ 8,850 $ 8,475 $ 8,100

3rd Cover IBC $ 7,550 $ 7,125 $ 6,925

4th Cover OBC $ 11,000 $ 10,500 $ 9,500

2011 Print Advertising Rates 
(Effective as of July 1, 2010)

2011 Editorial Calendar Rates & Specifications for print Rates & Specifications  
for online

Deadlines
Advertising Reservations:  
1st of each month preceding each edition.

Materials Deadlines: 
5th of each month preceding edition.

JJ No cancellations or changes 
in insertion orders will be 
accepted after the space 
reservation closing date. 

JJ In the event advertising is 
canceled after the space 
reservation closing date, 
a 50% fee of the original 
space reservation cost will 
be assessed by ULI.

JJ Acceptance of advertising 
materials is subject to 
publisher’s approval of 
design and content.  

JJ ULI reserves the right to 
cancel or reject any advertising 
at any time that is not in 
keeping with ULI guidelines. 

JJ ULI reserves the right to place 
the word “Advertisement” 
on advertising material 
that resembles ULI 
editorial and may not be 
distinctive as advertising. 

JJ Any production costs incurred 
for advertisers will be rebilled 
to the advertiser or agency. 

Calendar subject to change.
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Mechanical Specifications
Trim Size: 8 7/8" x 10 7/8" 
Binding: Perfect	     Printing: SWOP Web
Line Screen: 150 lpi	     Resolution: 300 dpi

Acceptable Format
Ads can be delivered in the following digital format: a PDF 
File made with “Press Quality, PDF/X-1a or PDF/X-3” 
settings in Adobe Acrobat Professional 6 or later with all 
fonts and images embedded is the preferred format. Using 
the PDF/X-1a or PDF/X-3 setting will ensure that your PDF 
file will contain the correct data.

Original Formatting
Ads can be originated in any program that will support the 
creation of Adobe Portable Document Format Files (PDF 
files).

Image Preparation
Color images must be saved in CMYK. RGB images are 
not acceptable. B&W images may be saved in grayscale.  
The proper resolution of an image that will be printed in a 
magazine is at least 240 dpi at the size it is used in the ad. 
Bitmapped images should be at least 600 dpi.

Document Preparation
There are additional settings made within the page layout 
program necessary for your ad to print correctly.
BLEED Assuming your ad is created at the trim size of the 
publication, bleeds should be set to extend 1/4 inch (18 
pts) around the ad.
PRINTER MARKS Include the following: Crop marks  
for all ads (even partial-page ads) offset 24 pts and should  
be .5 point or thinner. Please include color bars, registration 
marks, and a job slug with the document.

Digital Reproduction
There are no guarantees that the color fidelity or image 
reproduction of the proof will be maintained, but every 
attempt will be made to extract the best reproduction quality 
from every file.

Color Proofs
Color proofs must be sent to:
Leslie Fischer
1025 Thomas Jefferson St., NW
Suite 500 West
Washington, DC 20007
Phone: 202-624-7056
Fax: 202-624-7140
E-mail: leslie.fischer@uli.org

Urban Land Online 
www.urbanland.uli.org
Urban Land magazine, now a bimonthly print publication, is complemented by Urban 
Land Online. While each print issue is even more comprehensive, delving deeply into the 
challenges confronting land use professions, Urban Land Online provides regular updates 
on current events affecting land use with commentary and actionable business advice. 

Online advertising and sponsored features allow you to reach ULI’s executive-level 
audience.

2010–2011 Online Advertising Rates 
(Effective July 1, 2010)

Dimensions and Rates (gross) 
Size 3 months 6 months 12 months 

Premium Ads

Home page bottom leaderboard:  
728 pixels w x 90 pixels h

$4,600 $7,475 $12,075

Home page skyscraper:  
200 pixels w x 300 pixels h

$4,600 $7,475 $12,075

Top leaderboard, any page:  
728 pixels w x 90 pixels h

$4,025 $6,900 $11,500

*All premium ad spaces include a one-time ad in the push e-mail going to members, per 3-month buy. 
Advertisers buying 6 months will be featured twice. Advertisers buying 12 months will be featured  
four times.

Standard Ads

Bottom leaderboard:  
728 pixels w x 90 pixels h

$3,450 $5,750 $10,350

Large square: 300 pixels w x 300 pixels h $4,025 $6,900 $11,500

Button: 120 pixels w x 90 pixels h
Includes option to add 15-20 word tag-line 
above the ad.

$2,300 $3,450 $4,600

Sponsorship of a Feature Section

Choose from: Industry Sectors (Drills down 
to subsections Hotel, Industrial, Mixed-Use, 
Office, Public Spaces, Residential, Resorts/
Second Homes, Retail/Entertainment); Capital 
Markets; Economy, Marketing & Trends; 
Sustainability; Development Business; 
Infrastructure & Business.

$3,450 $5,750 $10,350

For More Information, contact

Yasmine Yates
National Sales Manager
Design/Planning/Engineering/Construction
(202) 624-7175 office
yyates@ULI.org

Tom Mitchell
National Sales Manager
Financial/Legal/Accounting Services
(202) 624-7133 office
tmitchell@ULI.org


